Published: 31 December 2024

Check for
updates

OPEN ACCESS

*Correspondence:
Mimma Maripatul Uula
mimma@gmail.com

Received: 17 July 2024
Accepted: 11 November 2024
Published: 31 December 2024

Citation:

(2024) A Note on Halal
Sustainable Tourism.

Halal Tourism and Pilgrimage.
4.2.

Open access under Creative
Commons Attribution-
NonCommercial 4.0 International
License (CC-BY-NC) ©Author(s)

A Note on Halal Sustainable
Tourism

Mimma Maripatul Uula!
ISMART Indonesia, Indonesia

This study aims to see the development of research on the topic "Halal Sustainable
Tourism" and research plans that can be done based on journals published on the
theme. This research uses a qualitative method with a bibliometric analysis
approach. The data used is secondary data with the theme "Halal Sustainable
Tourism" which comes from the Dimension database with a total of 174 journal
articles. Then, the data is processed and analyzed using the VosViewer application
with the aim of knowing the bibliometric map of "Halal Sustainable Tourism"
research development in the world. The results of the study found that there were
4 clusters with the most used words being halal tourism, tourism, Indonesia,
concept, tourist, destination, value, service, business, impact, intention, and
community. Then, the topics of research lines related to Halal Sustainable Tourism
are Sustainable Halal Tourism Development, Impact of Halal Tourism on the
Environment, Technology in Halal Tourism Development, and Halal Tourism and
Sustainable Development.
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INTRODUCTION

The World Tourism Organization defines
tourism as people who "travel to and stay in places
outside their usual environment for not more than one
consecutive year for pleasure, business, and other
putposes". Similatly explained by Dilek & Dilek (2018),
tourism is the movement of people temporarily in the
short term to destinations outside their daily residence
and work, as well as their activities during their stay at
these destinations. Meanwhile, in the Islamic context,
Suban et al (2021) and Abdullah et al (2020) explain that
halal tourism is a form of tourism that is firmly rooted
in Islamic principles and involves Muslims who want to
preserve religious practices while traveling and is not
only limited to visits to mosques but also includes
experiences that are closely related to nature, culture,
and creativity.

Tourism plays an important role in socio-
economic development in many countries if planned
and managed properly (SESRIC, 2020). This is
reinforced by a statement from Anti (2022) that halal
tourism is experiencing rapid development, where
Muslim tourists are projected to spend $300 billion on
tourism by 2026. Muharis et al (2023) also emphasized
that the development of halal tourism can improve the
economic landscape by attracting investment in the
hospitality, food services, transportation, and
entertainment sectors that comply with Islamic
principles. Therefore, it is important to develop the
tourism sector, as sustainable tourism becomes a key
aspect of tourism development (Streimikiene et al.,
2021). Halal tourism development refers to the strategic
enhancement of tourism services and offerings that
specifically cater to Muslim travelers, ensuring
compliance with Islamic principles.

Furthermore, tourism development must also
include sustainability. Sustainable tourism is an approach
that secks to minimize the negative impacts of tourism
while maximizing its positive contributions to the local
community, economy, and environment, with the aim of
achieving a balance between these dimensions to ensure
long-term viability. The concept encompasses a range of
practices that not only protect natural resources but also
improve the quality of life of local residents by creating
jobs and preserving cultural heritage (Coccossis, 1990).
Sustainable tourism emphasizes responsible
management of tourism activities to reduce problems
such as economic leakage and environmental
degradation while encouraging community involvement
in the decision-making process (Liang et al., 2018).

A Note on Halal Sustainable Tourism

On the other hand, halal tourism can contribute
significantly to several Sustainable Development Goals
(SDGs), including good health and well-being, gender
equality, decent work and economic growth, and
responsible consumption and production (Azam et al.,
2019; Setiawan et al., 2025). The concept encourages
responsible use of resources and promotes local culture
while ensuring that tourism benefits the surrounding
community (Battour et al, 2021). By encouraging a
balance between economic, social, and environmental
factors, halal sustainable tourism not only meets the
demands of Muslim travelers, but also supports broader
sustainability goals in the tourism sector (Khutub &
Ulfa, 2022; Keliat & Sentanu, 2022).

Sustainable halal tourism offers many benefits
that positively impact local communities, economies and
the environment. One significant advantage is its
potential to drive economic growth while ensuring social
inclusion and environmental sustainability. Research
shows that halal tourism can contribute to achieving
various Sustainable Development Goals (SDGs),
particulatly SDG 8 (Decent Work and Economic
Growth) and SDG 12 (Responsible Consumption and
Production) by creating jobs and promoting local
businesses that adhere to halal principles (Maskuroh et
al., 2024). In addition, halal tourism encourages cultural
preservation by integrating local customs and practices
into the tourism experience, fostering a sense of
community pride and identity (Setiawan et al., 2025).

In addition, halal tourism emphasizes ethical
consumption, in line with sustainable practices such as
waste reduction and resource consetrvation, which are
crucial for protecting fragile ecosystems (Ajidin et al.,
2024). By catering to both Muslim and non-Muslim
travelers, halal tourism promotes inclusivity and respect
for diverse cultural values, enhancing the overall tourism
experience while encouraging sustainable behavior
among visitors (Azam et al., 2019). Ultimately, the
integration of halal principles in tourism not only
supports economic viability but also contributes to long-
term environmental stewardship and social justice,
making it a holistic approach to tourism development
(Herawati et al., 2023).

Based on this background, it is important to see
the extent of the current development of Hala/
Sustainable Tonrism through research, and one method
that can be used to see the development of research is
bibliometrics using VosViewer. The method is able to
create and display author journal maps and research
paths based on co-citation data or keyword maps based
on shared incident data. Some research that examines

Halal Tourism and Pilgrimage | http://journals.smartinsight.id/index.php/HTP/index

December 2024 | Volume 4 Issue 2



Mimma Maripatul Uula

related to Halal Sustainable Tourism, namely Ratnasari et
al (2024) analyzed studies on halal tourism on Scopus
from 2010 to 2021 and revealed trends, impacts, the
most influential articles, and future research trends. His
research revealed an increase in publications on halal
tourism by 39.1% per year, and reached its peak in 2021.
The most influential article is by Battour and Ismail
(2016), which emphasizes Islamic principles in halal
tourism. Mohamed Battour was the lead author, with
Indonesia and Malaysia being the countries that covered
the topic the most. Future research trends include halal
traveler motivation, marketing strategies, mobile
applications, and artificial intelligence in support of halal
tourism.

Mas' ud & Syamsurrijal (2022) mapped several
insights related to halal tourism with bibliometric
analysis. The results of this study indicate a significant
increase in the number of articles on halal tourism,
especially in Islamic marketing journals. In addition, the
main outputs obtained through this bibliometric
research related to halal tourism reveal who the most
popular authors are, the most cited articles, the countries
with the most publications, as well as the most studied
research domains. Yagmur et al (2020) reviewed research
published in the international literature on halal tourism
between 1975 and 2019 with bibliometric analysis. The
findings of this study state that research in the field of
halal tourism has increased in recent years. It was
concluded that halal tourism research was mostly
conducted after 2011 and showed a large increase in
2016, the majority of publications were in the form of
study-papers and the average number of citations in the
field was 3.1, and the h-index number was seven.

Fauzi &  Battour (2024) provided a
comprehensive and systematic review of the structure of
halal tourism using bibliometric analysis. Interest in halal
tourism is increasing due to the high demand for tourism
products that comply with Sharia law. Furthermore, the
large Muslim population has increased the demand for
halal tourism products and destination factors in this
particular tourism segment. Current and emerging
trends show three themes namely the basics of halal
tourism, communication through word-of-mouth in
halal tourism and Muslim traveler satisfaction and
loyalty. At the same time, the shared word analysis
presents four themes that are mainly related to the
challenges of halal tourism i.e. traveler satisfaction,
service quality and Muslim traveler attraction.

Chantarungsri et al (2024) conducted a
bibliometric analysis of Halal tourism research from
2013 to 2023. Key findings revealed an exponential
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growth in publications, highlighting influential works
such as those written by Battour M. in Tourism
Management Perspectives. Analysis of 67 highly cited
authors identified four main schools of thought: Islamic
principles, customer satisfaction, risk management, and
the Muslim traveler experience. Keyword analysis
identified dominant themes such as Halal certification
and food, indicating emerging opportunities in heritage
tourism and technology integration. The study identifies
key research gaps, advocating investigation into the
intersection of heritage tourism with Halal tourism, the
impact of Halal certification, and the role of technology
in enhancing the travel experience.

Other studies include Kawuryan et al (2022)
analyzing 861 articles published until February 2021 in
the Scopus database on the sustainability of Indonesia's
tourism development; Herawati et al (2023) exploring
the potential of halal tourism levies; Sulong et al (2024)
building a sustainable halal tourism composite
performance index for the global halal tourism industry;
Battour et al (2021) examining sustainable halal tourism;
Menghayati et al (2021) examining community-based
tourism and sustainable tourism; and Keliat & Sentanu
(2022) discussing the opportunities and challenges of
sustainable halal tourism in the post-pandemic era

This research was conducted to complement
existing research and fill the gaps in previous research
and to expand the literature related to Halal Sustainable
Tourism through research paths. Specifically, the purpose
of this research is to see the development of "Halal
Sustainable Tourism" research published by journals with
this theme and see future research opportunities by
formulating a research agenda.

METHOD

In this research, various scientific journal
publications related to the theme "Halal Sustainable
Tourisn" around the world are used as data soutces. Data
is collected by searching for Dimension database
indexed journal publications using the keyword "Hala/
Sustainable Tourism!". After that, scientific articles or
journals that are relevant to the research theme will be
selected based on the publication data that has been
collected. Journals equipped with DOI are the criteria in
the screening process and data processing using
software. There are 174 journal articles published from
within the research theme "Halal Sustainable Tourism".
The development of publication trends related to the
research topic was analyzed using VOSviewer software,
which can generate bibliometric maps and allow for
more detailed analysis.
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In order to build the map, VOSviewer uses the
abbreviation VOS which refers to Visualizing Similarity.
In previous studies, the VOS mapping technique has
been used to obtain bibliometric visualizations which are
then analyzed. Furthermore, VOSviewer is able to create
and display author journal maps based on co-citation
data or keyword maps based on co-incidence data.
Therefore, this research will analyze journal maps related
to "Halal Sustainable Tonrisn", including author maps,
and keywords which are then analyzed for research paths
that can be carried out in the future through clusters on
keyword mapping.

This research uses a descriptive qualitative
approach with meta-analysis and descriptive statistical
literature study based on 174 journal publications that
discuss the theme "Halal Sustainable Tourism". Meta-
analysis is a method that integrates previous research
related to a particular topic to evaluate the results of
existing studies. Furthermore, the qualitative method
used in this reseatch is also referred to as a constructive
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method, where the data collected in the research process
will be constructed into themes that are easier to
understand and meaningful. The sampling technique
used in this research is purposive non-probability
sampling method, which aims to fulfill certain
information in accordance with the desired research
objectives. Studies with bibliometric analysis in research
on other topics, for example, can be seen in Napitupulu,
et al., (2024); Abu-Husin et al., (2025), Rusydiana et al.,
(2021), Sukmana et al., (2023), and also Maulida &
Rusydiana (2023).

RESULT AND DISCUSSION

Research Map

The figure below describes the trend of
keywords that appear in research on the theme "Halal
Sustainable Tourism" and the larger shape is the most used
word in journal publications with the theme "Halal

Sustainable Tourism".
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Figure 1. Research Cluster

As for the mapping, the keywords that appear
most in the publication "Halal Sustainable Tourism"
include halal tourism, tourism, Indonesia, concept,
tourist, destination, value, service, business, impact,
intention, and community, which are then divided into 4
clusters, as follows:

Cluster 1: Sustainable Halal Tourism Development

This cluster has 28 keyword items, namely
addition, business, concept, context, country, culture,
destination, halal tourism, halal tourism development,
hotel, implementation, importance, intention, lombok,
Muslim tourist, need, person, potential, principle,
process, product, service, sharia, sustainable halal
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tourism, tourist, tourist satisfaction, understanding,
value. A number of relevant studies include Aimon &
Zulvianti  (2023) examining the antecedents of
Electronic Wotd of Mouth (eWoM) for the context of
halal tourism, including psychological safety, sustainable
tourism  development, halal-friendly  destination
performance, and tourist satisfaction. This study
concluded that psychological safety and halal-friendly
destination performance significantly affect traveler
satisfaction. However, sustainable tourism development
does not significantly affect traveler satisfaction. In
addition, psychological safety, sustainable tourism
development, halal-friendly destination performance,
and tourist satisfaction also influence Electronic Word
of Mouth (eWoM). Tourist satisfaction does not mediate
the effect of psychological safety, sustainable tourism
halal-friendly
performance on electronic Word of Mouth (eWoM).
Indratno et al (2022) identified the potential for
sustainability and inclusiveness in the development of

development, and destination

halal tourism in Alamendah Village. The research
findings indicate that although the village has made
progress in these areas, better regulatory and
administrative support is needed to fully achieve
sustainable and inclusive halal tourism. Zarkasyi et al
(2022) described the development of a halal tourism
strategy in Ponorogo Regency, Indonesia, using a
stakeholder approach, which highlichted the need for
increased awareness and understanding of halal tourism
among various parties. This research emphasizes the role
of government, tourism businesses, academics, tourists,
and media in promoting and implementing the concept
of halal tourism to increase the growth of the sector and
attract local and international toutists.

Sulong et al (2024) developed the Sustainable
Halal Tourism Composite Performance Index
(SHTCPI) to assess the sustainability of the global halal
tourism industry from 2010 to 2020 across 116
countries. The findings show that halal tourism is still
evolving, with many Muslim-majority countries lagging
behind the best-performing countries, and the SHTCPI
aims to assist policymakers in creating strategic policies
for sustainable development in this sector. Danarta
(2024) examines the development of halal tourism in
Indonesia, emphasizing the synergy between religion
and sustainable tourism. The study highlights how
religious principles can guide halal practices and how
integrating sustainable tourism can increase economic
opportunities and improve tourism services, thus
positioning Indonesia as a leading halal tourism
destination. The findings of this study indicate the need
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for supportive policies and collaboration among
stakeholders to promote sustainable halal tourism
practices.

Peristiwo (2021) highlights the important role
of transportation in supporting sustainable halal tourism
in Indonesia, which is experiencing promising growth.
This research reviews literature on transportation
impacts, planning challenges, and issues related to safety,
mobility, and service accessibility in the context of halal
tourism. Setiawan et al (2025) identified key factors that
shape sustainable halal tourism by integrating
sustainability and religious morality, which contribute to
the development of Sustainable Cities and Communities.
This study concludes that religious morality, economic,
environmental, and social aspects significantly influence
sustainable halal tourism, which advocates a balanced
approach that is in line with moral values and the UN
Sustainable Development Goals.

Santoso & Wahid (2023) examined the
development of halal tourism in Indonesia, highlighting
its potential and existing challenges that hinder
maximum benefits and welfare for the community. The
study emphasizes the need for an integrative and
responsive tourism policy that involves all stakeholders
and is in line with sustainable development, and
advocates a regulatory approach based on rule
utilitarianism to create an inclusive and contextually
relevant halal tourism policy. Maftukhatusolikhah et al
(2024) describe the development of sustainable halal
tourism in Perlang Village, Indonesia, by highlighting the
need for effective strategies that address environmental
sustainability alongside post-Covid-19 tourism growth.
This research uses qualitative methods to show that the
development model of Sustainable and Responsible
Halal Tourism in Perlang fulfills halal principles and
contributes to sustainable development goals, benefiting
the local community and future generations.

Hidayat (2024) analyzed the influence of halal
tourism attributes on visit behavior, tourist satisfaction,
repeat visit intention, and loyalty of Muslim tourists in
destinations with a majority non-Muslim population,
such as Bali. This study found that halal tourism
attributes (halal food and beverages, Muslim-friendly
facilities, social environment, services, and supportive
staff) have a significant effect on visitation behavior.
Furthermore, visitation behavior has an impact on
tourist satisfaction and repeat visitation intention, which
in turn increases tourist loyalty. This study highlights
that destinations with non-Muslim populations can
attract Muslim tourists and build their loyalty. Ajidin et
al (2024) investigated sustainable halal tourism practices
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in Rubiah Island, Indonesia, focusing on the integration
of Acehnese culture and Islamic Shatia principles. The
research highlights key practices such as halal-certified
activities and environmental responsibility, emphasizing
the island's commitment to presetving its natural beauty
and cultural heritage while providing a halal-friendly
experience for visitors.

Cluster 2: Impact of Halal Tourism on the
Environment

This cluster has 10 keyword items, namely area,
city, community, environment, government, impact,
local community, place, region, stakeholder. There are
still quite a few studies on this topic. A number of
relevant studies include Zulvianti et al (2022) explaining
the effect of environmental and non-environmental
factors on tourist satisfaction in halal tourist destinations
in West Sumatra. The results showed that environmental
factors (perceived environmental values) and non-
environmental  factors  (halal-friendly  destination
performance, sustainable tourism development, and
halal destination image) affect tourist satisfaction.
Furthermore, sustainable tourism development mediates
the effect of perceived environmental value on tourist
satisfaction. However, sustainable tourism development
does not mediate the effect of halal-friendly destination
performance on tourist satisfaction. Meanwhile, halal
destination image does not moderate the effect of
sustainable tourism development on satisfaction.

Tabash et al (2023) analyzed the impact of
religious toutism on the quality of Saudi Arabia's natural
environment. The study proved that religious tourism
has a direct impact on the environmental degradation of
the Kingdom of Saudi Arabia (KKSA). The incessant
visitation of pilgrims accelerates various economic
operations and activities, e.g. assimilation and digestion
of industrial products, which of course hinders
environmental quality. In addition, the analysis shows
negative impacts on financial development, foreign
investment and renewable energy consumption, while
positive impacts of fossil fuel assimilation and economic
expansion on CO2 secretion.

Amalia et al (2024) built a sustainable strategy
model for the halal tourism industry from the
petspective of tourists, namely toutists' expetience and
their enjoyment of the visit, using innovation and
environmental concerns as determinants. The study
found that innovation and environmental stewardship
are significant determinants of tourists' experience in
tourist destinations, with innovation having a higher

influence. Furthermore, tourist satisfaction is strongly

A Note on Halal Sustainable Tourism

influenced by attractiveness and halal products and
services. Thus, this analysis implies that destination
innovation and tourists' concern for the environment are
important variables for the sustainable development of
halal tourism.

Syukria (2017) analyzed the factors that shape
students' environmental care character in the context of
halal tourism in Fast Lombok Regency. The results
showed that the main factors shaping students'
environmental care character are ulama/teachers as role
models who instill Islamic values and environmental
awareness, parents as the initial environment that shapes
children's character, teachers who instill positive
characters through extracurricular activities,
governments that play a role in socializing halal tourism
without changing the existing social order, and
communities  that  maintain  cleanliness  and
environmental sustainability as an example for other
regions. This research emphasizes the importance of
synergy  between  religion, family, education,
government, and society in shaping the character of
environmental care in halal tourism.

Anggraeni et al (2023) examined the impact of
green economy, sustainable halal environment, and
digital tourism on community income in tourist villages
in West Java and Lampung. The results showed that
these factors positively affected community income,
while digital tourism also increased the impact of the
other two elements. This research shows that innovative
sustainable toutism business models can increase
income while protecting the environment and

promoting social inclusion.

Cluster 3: Technology in Halal Tourism
Development

This cluster has 9 keyword items, namely covid,
halal industry, halal tourism industry, innovation,
malaysia, pandemic, smart city, technology, toutrism
industry. A number of relevant studies include Suhendar
& Sholihah (2024) analyzing the opportunities and
challenges of developing halal tourism in the Society 5.0
era, which places technology as a tool to empower
humans and solve social problems. This study found
that technology in Society 5.0 provides opportunities for
halal tourism through increased access to information,
personalization of the tourist experience, operational
efficiency, and halal tourism product innovation.
However, major challenges are still faced, such as
standardization, infrastructure quality, human resources,
global competition, and cybersecurity risks. Therefore,

collaborative strategies between the government and the
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private sector, utilization of technology for efficiency
and security, improving the quality of human resources,
and intensive promotion in domestic and international
markets are needed so that halal tourism in Indonesia
can develop optimally, strengthen the economy, and
meet global market demand.

Hidayat  (2023) discusses halal tourism
development strategies in Indonesia with a smart
tourism approach, which integrates digital technology,
local community involvement, and infrastructure
strengthening. This research identifies that the
utilization of smart technology can improve the
efficiency, tourist experience, and competitiveness of the
halal tourism sector globally. In addition to opening up
significant economic opportunities, this approach also
supports cultural preservation and makes halal tourism
more inclusive and competitive in the international
market. Mukherjee et al (2022) explored the utilization
of digital technology in the halal tourism industry and
the challenges faced in its implementation. The study
identified that technologies such as cyber-physical
systems, internet of things, cloud computing, big data,
artificial intelligence, and advanced robotics play a role
in enhancing halal tourism. However, the main
challenges include security risks for Muslim tourists,
difficulties for technology providers in updating
facilities, the need for standardization of halal terms, and
barriers in regional marketing.

Aysan & Sharif (2025) examined the potential
influence of Nonfungible Tokens (NFTs) and
Metaverse on the halal tourism industry, with particular
emphasis on halal brands and hotel booking platforms.
The study uncovered several opportunities provided by
NFTs and Metaverse for the halal tourism industry, such
as improved authentication and traceability of halal
products and customized immersive experiences for
Muslim travelers. However, the study also identified
challenges including compliance with Islamic principles,
data privacy, cybersecurity, and fair access to technology.
Berakon et al (2023) investigated the factors that
influence the intention to use halal travel apps among
Muslim travelers, focusing on the role of trust, halal
knowledge and religiosity. The study found that trust
mediates the relationship between perceived ease of use
and perceived usefulness, while halal knowledge has a
positive impact on intention, and religiosity does not
significantly affect it. This paper extends the technology
acceptance model by integrating these constructs,
particularly in the context of halal tourism.

Akim et al (2023) explain the effect of
technological digitization on the development of halal
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tourism in Southeast Asia. The results of this study
indicate that the existence of digital information media
in tourism has a positive impact on the development of
halal tourism in Southeast Asia. With the existence of
digital technology platforms, it can promote toutist
destinations to everyone easily and at low cost
However, the impact of digitalization media also has a
negative influence, namely misuse of applications and
misinformation that have an impact on the development
of halal tourism through digital technology.

Azam et al (2024) explored the role of digital
innovation in enhancing the Muslim traveler experience
in the halal tourism sector. The study identified how
technologies such as digital platforms, halal food
delivery apps, augmented reality (AR), as well as online
forums assist Muslim travelers in accessibility, cultural
engagement, and experience sharing. This study
highlights the importance of technology in supporting
the needs of halal travelers and provides insights for
stakeholders to develop strategies that are in line with
digital trends. Battour et al (2023) present a theoretical
explanation of the relationship between artificial
intelligence (Al)-supported technology and Muslim-
friendly travel experiences (MFTX) using customer
experience (CX) theory, reference group theory, and
travel consumption system theory. This research has
conceptualized the CX theory for Muslim tourists who
meet their religious needs in Halal-friendly tourism by
suggesting a new construct called METX. This research
also offers a theoretical model for using Al-supported
technology to enhance MFTX.

Cluster 4: Halal Tourism and Sustainable
Development

This cluster has 7 keyword items namely halal,
indonesia, management, sustainability, sustainable
development, sustainable tourism, tourism. Relevant
research includes Ilmi & Ambariyanto (2024) examining
the role of halal tourism in achieving the Sustainable
Development Goals (SDGs) and identifying factors that
influence its growth in Indonesia. The research findings
show that halal tourism can alleviate poverty, ensure
food security, and improve infrastructure, but faces
challenges such as the lack of a regulatory framework,
while community and business supportt is essential for
its development.

Azam et al (2019) discussed the linkages
between halal tourism and sustainability, as well as its
contribution to several Sustainable Development Goals
(SDGs). Halal tourism, which refers to the principle of
halal-thayyiban (lawful and good), not only attracts
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Muslim tourists but also has the potential to be accepted
by non-Muslim tourists. This study defines the concept
of halal in acronym form and formulates a definition of
halal tourism that includes sharia law, target market,
tourist destination, and products and services. In
addition, this study highlights how halal tourism
contributes to economic, social and environmental
sustainability, and opens wup further research
opportunities in the halal industry sector and sustainable
development.

Qomaro (2019) highlighted the role of
pesantren in the development of halal tourism in
Indonesia as part of the Pentahelix system. Pesantren
contribute to the identification of halal destinations,
increasing public awareness about halal food, travel
services, and sharia-compliant payment methods. In
addition, pesantren also play a role in Islamic business
ethics education and training for halal tourism industry
players. The results show that the holistic involvement
of pesantren can support the internationalization of
Indonesia's halal tourism and support the achievement
of SDGs, especially in creating jobs, supporting local
culture, and strengthening national halal products.

Khusairi et al (2023) discussed how community-
based halal tourism can be a sustainable economic
development strategy, highlighting the untapped
tourism potential in Kerinci Regency. By optimizing the
social, economic, and environmental pillars, this study
shows that effective management of halal tourism
destinations can create jobs and benefits for the
community, ultimately contributing to a sustainable
economy. Yoshinta et al (2024) explored the integration
of human resource (HR) development into the halal
tourism industry in Indonesia, highlighting strategies to
enhance sustainable competitive advantage through HR
initiatives. The findings reveal significant barriers to
development, such as institutional readiness and
regulatory gaps, and emphasize the need for continuous
innovation and investment in human resources to
position Indonesia as a global leader in halal tourism.

Nurcahyo et al (2024) examined the application
of Maqgasid Syariah management in the Hajj and Umrah
industry in Central Java and its contribution to the
achievement of SDGs. This research explores how
Magqasid Syatiah principles-such as fulfillment of basic
needs, environmental protection, and community
empowerment-can be applied to support the
sustainability of this industry. The results show that the
integration of Maqasid Sharia in management can
improve the competitiveness and sustainability of the
Hajj and Umrah industry. Marlina et al (2025) analyzed
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Indonesia's strategy in creating halal tourism for
sustainable development goals. This study concluded
that inadequate infrastructure, inadequate legislation,
and lack of knowledge and training for human resources
continue to hinder the growth of halal tourism in
Indonesia. Instead, the suggested measures entail
improving the quality of human resources, strengthening
laws, and increasing the promotion and advertising of
halal tourism sites.

CONCLUSION

This study aims to determine the extent of the
development of research on the theme of "Halal
Sustainable Tourism" in the wotld. The results of the study
show that the number of research publications related to
"Halal Sustainable Tourism" there are 174 journal articles
indexed by Dimension. Furthermore, in the
development of research related to "Halal Sustainable
Tourism" based on bibliometric keyword mapping, the
most widely used keywords are halal tourism, tourism,
Indonesia, concept, tourist, destination, value, service,
business, impact, intention, and community. Based on
frequently used keywords, it is then grouped into 4
research map clusters with topics that discuss Sustainable
Halal Tourism Development, Impact of Halal Tourism on the
Environment, Technology in Halal Tourism Development, and
Halal Tourism and Sustainable Development.

REFERENCES

Abdullah, A. A., Awang, M. D., & Abdullah, N. (2020).
Islamic tourism: the characteristics, concepts
and principles. KnE Social Sciences, 196-215.

Abu-Husin, M. F., Afifah, K., Rusydiana, A. S., Zafar,
M. B., Noor, M. H. M., Mustafa, S. N. M., &
Salleh, M. A. (2025). RESEARCH TREND IN
ISLAMIC FINANCIAL TECHNOLOGY
AND BLOCKCHAIN: A BIBLIOMETRIC
ANALYSIS. Malaysian Journal of Syariah and
Law, 13(1), 147-163.

Aimon, H., & Zulvianti, N. (2023). Do Sustainable
Tourism Development, Psychological Safety,
and Halal Friendly Destination Performance
Lead to Tourist Electronic Word of Mouth?
The Role of Tourist Satisfaction. International
Journal of Sustainable Development &
Planning, 18(4).

Ajidin, Z. A., Suhara, A. 1., Kariman, Z., & Hasibuan, R.
P. A. (2024). Best Practice of Sustainable Halal
Tourism in Rubiah Island, Sabang, Indonesia.
IQTISHADUNA: Scientific Journal of Our
Economy, 13(2), 333-353.

Akim, A., Konety, N., Sari, V. P., & Nidatya, N. (2023).
The effect of digital technology on the

Halal Tourism and Pilgrimage | http://journals.smartinsight.id/index.php/HTP/index

December 2024 | Volume 4 Issue 2



Mimma Maripatul Uula

development of halal tourism in Southeast Asia.
Edunity Kajian Ilmu Sosial dan Pendidikan,
2(8), 861-872.

Amalia, F. A., Nova, M., Koh, C., & Suhartanto, D.
(2024). Sustainable development in halal
tourism industry: The role of innovation and
environmental concern. In E3S Web of
Conferences (Vol. 479, p. 07038). EDP
Sciences.

Anggraeni, E., Normasyhuri, K., Kurniawan, M., &
Kusuma, T. A. P. W. (2023). THE ROLE OF
GREEN ECONOMY, SUSTAINABLE
HALAL ENVIRONMENT, AND DIGITAL
TOURISM ON COMMUNITY INCOME: A
CASE STUDY IN WEST JAVA AND
LAMPUNG TOURISM VILLAGES. Journal
of Business Economics and Entrepreneurship,
12(3), 358-380.

Anti, A. R. (2022, December). Halal Tourism:
Opportunities ~ for  Islamic =~ Economic
Development. In International Conference on
Islamic Studies (ICIS) (pp. 333-339).

Aysan, A. F.; & Sharif, M. F. (2025). Shaping the halal
tourism industry landscape through NFT and
metaverse: new horizons for halal brands and
halal booking hotels. Journal of Islamic
Marketing, 16(1), 123-140.

Azam, M. S. E., Abdullah, M. A., & Razak, D. A. (2019).
Halal tourism: definition, justification, and
scopes towards sustainable development.
International Journal of Business, Economics
and Law, 18(3), 23-31.

Azam, M. S. E., Muflih, B. K., & Al Haq, M. A. (2024).
Intersection Between Modern Technologies
and Halal Tourism: Exploring the Role of
Digital Innovation in FEnhancing Muslim
Travelers' Experience. The Journal of Muamalat
and Islamic Finance Research, 16-31.

Battour, M., Mady, K., Salaheldeen, M., Elsotouhy, M.,
Elbendary, 1., & Bogan, E. (2023). Al-enabled
technologies to assist Muslim tourists in Halal-
friendly tourism. Journal of Islamic Marketing,
14(5), 1291-13009.

Battour, M., Salaheldeen, M., Mady, K., & Elsotouhy, M.
(2021). Halal tourism: What is next for
sustainability. Journal of Islamic Tourism, 1, 80-
91.

Berakon, I., Wibowo, M. G., Nurdany, A., & Aji, H. M.
(2023). An expansion of the technology
acceptance model applied to the halal tourism
sector. Journal of Islamic Marketing, 14(1), 289-
316.

Chantarungsri, C., Popichit, N., Rugthangam, S,
Wattana, N., Chuanchom, J., & Sukmak, M.
(2024). Mapping the landscape of halal tourism:
a bibliometric analysis. Cogent Social Sciences,
10(1), 2365507.

Coccossis, H. (1996). Tourism and sustainability:
petspectives and implications.

A Note on Halal Sustainable Tourism

Danarta, A., Pradana, M. Y. A., Abror, 1., & Yahya, N.
E. P. S. (2024). Encouraging Religion and
Sustainable Tourism as a Conception of
Indonesian Halal Tourism Development.
Revista de Gestdo Social e Ambiental, 18(7), 1-
15.

Dilek, S. E., & Dilek, N. K. (2018). The Changing
Meaning of Travel, Tourism and Tourist
Definitions. Conference: CUDES: VII. In
International Congtress on Current Debates in
Social Sciences. Istanbul.

Fauzi, M. A., & Battour, M. (2024). Halal and Islamic
tourism: science mapping of present and future
trends. Tourism Review.

Herawati, N., Haryadi, B., Seputro, H. Y., & Syah, S.
(2023). Sustainable Tourism: Exploration of the
Potential for Halal Tourism Retribution on the
North Coast of Madura. Airlangga Journal of
Accounting and Business Research, 8(1), 1435-
1451.

Hidayat, A. (2024). Development of sustainable halal
tourism model through halal tourism attributes.
Pakistan Journal of Life and Social Sciences,
22(2).  https://doi.org/10.57239/pjlss-2024-
22.2.001541

Hidayat, H. (2023, December). Development Strategies
For Halal Tourism In Indonesia Through The
Smart Tourism Approach. In International
Conference On Digital Advanced Tourism
Management And Technology (Vol. 1, No. 2,
pp- 178-187).

Ilmi, H., & Ambariyanto, A. (2024). Does Halal Tourism
Development Support Achievement of SDGs
Goals? A Systematic Literature Review.
Scientific Journal of Islamic Economics, 10(1),
85-95.

Indratno, 1., Rachmiatie, A., Martian, F., Yuniar, N.,
Sonya, V. M., & Anisa, Y. H. (2022).
Development of sustainable halal tourism in
Alamendah Village, Bandung Regency. Mimb. J.
Sos. and Pembang.

Kawuryan, M. W., Fathani, A. T., Purnomo, E. P,
Salsabila, L., Azmi, N. A., Setiawan, D., &
Fadhlurrohman, M. 1. (2022). Sustainable
tourism development in Indonesia:
Bibliometric review and analysis. Indonesian
Journal of Geography, 54(1), 154-166.

Keliat, C., & Sentanu, I. G. E. P. S. (2022). Sustainable
halal tourism in the post pandemic era:
Opportunities and challenges. Journal of
Research on Business and Tourism, 2(1), 69-77.

Khusairi, H., Alamin, N., & Putri, L. A. (2023).
Community-based halal tourism as a sustainable
economic  development strategy. Islamic
Economics, 14(2), 261-273.
https://doi.otg/10.22236/jei.v14i2.10931

Khutub, M., & Ulfa, N. (2022). EXISTENCE OF
HALALL TOURISM IN INDONESIA
ISLAMIC BUSINESS ETHICS

Halal Tourism and Pilgrimage | http://journals.smartinsight.id/index.php/HTP/index

December 2024 | Volume 4 Issue 2



Mimma Maripatul Uula

PERSPECTIVE: Existence; Halal Tourism,;
Islamic Business Ethics. IEB: Journal of Islamic
Economics and Business, 1(1), 1-12.

Liang, Y., Wang, L., & Zhu, Y. (2018). Using
Environmental Sensitivity for Discussing the
Correlation between Ecotourism Cognition and
Environmental Attitude. Ekoloji Dergisi, (106).

Maftukhatusolikhah, M., Handayani, D. L., Pratomo, N.,
Igbal, M., & Litriani, E. (2024). Strategy for
Sustainable Halal Tourism Development in
Perlang Village, Bangka Belitung Islands
Province, Indonesia. Mazahib, 23(2), 431-476.

Matlina, L., Juliana, J., Rahmat, B. Z., Nasrullah, A. A,
Ismail, S., & Inomjon, Q. (2025). Indonesia's
Strategy for Creating Halal Tourism for
Sustainable Development Goals: Analytical
Network Process Approach. Journal of
Lifestyle and SDGs Review, 5(1), €03403-
¢03403.

Mas' ud, R., & Syamsurrijal, M. (2022). Some insights
concerning the halal tourism research. A
bibliometric analysis. Journal of Environmental
Management & Tourism, 13(8), 2161-2173.

Maskuroh, N., Suganda, A. D., Aroman, B., & Rahmi,
A. N. (2024). Management of Sustainable Halal
Tourism as a Catalyst for SDGs Achievement
in Indonesia. ISLAMICONOMIC: Journal of
Islamic Economics, 15(1).

Maulida, S., & Rusydiana, A. S. (2023). Islamic Human
Resource Management: Thematic Map and
Research Cluster. Management and
Sustainability, 2(1).

Menghayati, O. S., Barkah, Q., & Junaidi, H. (2021).
Community Based Tourism and Sustainable
Tourism: Halal Tourism Development in
Tourism Destination Areas in Pagar Alam City.
Syntax Literate; Indonesian Scientific Journal,
6(7), 3427-3447.

Mubharis, Saidi, M., Alfatwari, D., & Ahmad. (2023).
Halal ~ Tourism: Trend, Opportunities,
Challenges and Impact of Halal Tourism on
Conventional Tourism. JMET: Journal of
Management Entrepreneurship and Tourism,
1(1), 21-28.

Mukherjee, A., Rajendran, S. D., & Wahab, S. N. (2022).
Technology strategy in boosting halal tourism
activities. In  Technology Application in
Aviation, Tourism and Hospitality: Recent
Developments and Emerging Issues (pp. 41-
56). Singapore: Springer Nature Singapore.

Napitupulu, R. M., Sukmana, R., Rusydiana, A. S,
Cahyani, U. E., & Wibawa, B. M. (2024). The
nexus between halal industry and Islamic green
finance: A bibliometric analysis. Journal of
Islamic Marketing, 15(10), 2508-2527.

Nurcahyo, S. A., Jannah, R., & Anis, M. (2024). Maqasid
Syariah Management in Realizing Sustainable
Development Goals: Perspective of the Halal

A Note on Halal Sustainable Tourism

Tourism Industry. Journal of Digital Marketing
and Halal Industry, 6(2).

Peristiwo, H. (2021). Role of Transportation in
Supporting Sustainable Halal Tourism in
Indonesia. IQTISHODUNA: Journal of
Islamic Economics, 10(2).

Qomaro, G. W. (2019). Pesantren as halal tourism co-
branding: Halal industry for sustainable
development goals. Maqdis: Journal of Islamic
Economic Studies, 4(1), 11-22.

Ratnasari, R. T\, Sari, N. S., Ahmi, A., & Ismail, S. (2024).
Research trends of halal tourism: a bibliometric
analysis. Journal of Islamic Accounting and
Business Research.

Rusydiana, A. S., Hasib, F. F.; & Rahayu, S. S. (2021).
Islamic hotel indicators: A bibliometric study.
International Journal of Religious Tourism and
Pilgrimage, 9(1), 13.

Santoso, L., & Wahid, S. H. (2023). Utilitatianism in
Halal Tourism Development in Indonesia.
Mazahib, 22(2), 243-282.

SESRIC. (2020). International Tourism in the OIC
Countries: Prospects and Challenges 2020.
Statistical, Economic and Social Research and
Training Center for Islamic Countries
(SESRIC). Ankara.
https://sesticdiag.blob.core.windows.net/sesti
c-site-blob/files /article/757.pdf

Setiawan, F., Qadariyah, L., Nahidloh, S., & Jumanto, J.
(2025). Towards Sustainable Halal Toutrism
Development: Integration Of Sustainability
And Religious Morality. Journal of Lifestyle and
SDGs Review, 5(2), €02893-02893.

Streimikiene, D., Svagzdiene, B., Jasinskas, E., &
Simanavicius, A. (2021). Sustainable tourism
development and  competitiveness:  The
systematic  literature  review.  Sustainable
development, 29(1), 259-271.

Suban, S. A, Madhan, K., & Shagirbasha, S. (2021). A
bibliometric analysis of Halal and Islamic
tourism. International Hospitality Review,
(ahead-of-print).

Suhendar, F. R., & Sholihah, N. A. (2024). Opportunities
and challenges of halal tourism in Indonesia in
the era of human-centered technology (society
5.0). JPPI (Journal of Indonesian Education
Research), 10(4), 399-407.

Sukmana, R., Rusydiana, A. S., & Laila, N. (2023). Waqf
and Sustainability: A Text Mining. Management
and Sustainability, 2(2).

Sulong, Z., Chowdhury, M. A. F., Abdullah, M., & Hall,
C. M. (2024). Constructing sustainable halal
tourism composite performance index for the
global halal tourism industry. Asia Pacific
Journal of Tourism Research, 29(7), 852-868.

Syukria, W. (2017). Student Character Development
Model of Environmental Care Halal Tourism in
East Lombok. Sumatra Journal of Disaster,

Halal Tourism and Pilgrimage | http://journals.smartinsight.id/index.php/HTP/index

December 2024 | Volume 4 Issue 2



Mimma Maripatul Uula

Geography and Geography Education, 1(2),
328-334.

Tabash, M. L., Farooq, U., El Refae, G. A., Al-Faryan,
M. A. S., & Athamena, B. (2023). Impact of
religious  tourism  on  the  economic
development, energy consumption and
environmental degradation: evidence from the
Kingdom of Saudi Arabia. Tourism Review,
78(3), 1004-1018.

Yagmur, Y., Ehtiyar, R., & Aksu, A. (2020). Evaluation
of halal tourism in terms of bibliometric
characteristics. Journal of Islamic Marketing,
11(6), 1601-1617.

Yoshinta, D. O., Suhariadi, F., & Wijoyo, S. (2024).
Integrating Human Resource Development and
Halal Tourism Strategies for Sustainable
Development in Indonesia. Technium Soc. Sci.
J., 62, 195.

Zarkasyi, M. R., Kurniawan, D. A., & Anggara, F. S. A.
(2022). Stakeholders approach in halal tourism
development strategy: A case study in
Ponorogo District. Equilibrium:  Scientific
Journal of Economics, 17(2), 171-181.

Zulvianti, N., Aimon, H., & Abror, A. (2022). The
influence of environmental and non-
environmental factors on tourist satisfaction in
halal tourism destinations in West Sumatra,
Indonesia. Sustainability, 14(15), 9185

A Note on Halal Sustainable Tourism

Halal Tourism and Pilgrimage | http://journals.smartinsight.id/index.php/HTP/index

December 2024 | Volume 4 Issue 2



