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Fintech is a digital financial service innovation that can speed up financial inclusion in 
an age of ever-increasing technology progress. It turns out that even while the usage 
of fintech is increasing, many consumers are still unaware of or unable to utilize it 
appropriately. Many incidents of fintech misuse continue to occur, resulting in losses 
for individuals and businesses alike. To assess societal adoption of new technologies, 
the Technology Acceptance Model (TAM) has been established as an analytical tool. 
There are several studies on TAM in fintech, and the author uses a bibliometric 
technique to gather journal articles connected to the topic from the Dimensions 
website using VOSviewer in order to evaluate the data. The findings suggest that 
perceived usefulness and perceived ease of use have an impact on consumer choices 
when it comes to utilizing financial technology. Fintech service companies may utilize 
TAM analysis to better understand their customers' requirements and expectations. 
That means TAM will not only draw in new consumers, but keep current ones happy 
as well. 
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INTRODUCTION 

Background 
The finance industry is one of several that has 

been affected by recent technology advancements. 
However, financial technology companies, or fintechs, 
are vying to provide community-friendly technologies, 
despite the fact that this isn't anything new. Due to 
ongoing innovation, fintech has grown to be a 
significant part of the financial services business 
(Shubhangi et al., 2020). The National Digital Research 
Center (NDRC) defines Financial Technology (Fintech) 
as a tool for making financial services more easily 
accessible to the public. Higher productivity, greater 
profitability, and broader financial inclusion are all made 
possible by fintech, as shown by academic studies and 
other data from throughout the world (PWC report, 
2017). Fintech services also make financial services 
more flexible, personal, and easy to offer (EY, 2016). 
The ease of access afforded by fintech has succeeded in 
gaining public interest both for cash and investment. A 
record $210.1 billion in worldwide investment is 
expected to be made in fintech startups through the 
fourth quarter of 2021, an increase from the previous 
year's $87.5 billion in investment (KPMG, 2021). This is 
also reinforced by internet access which is rising every 
year (Farokhah et al., 2019). As of January 2022 
estimated by Data Report as many as 4.95 billion 
internet users in the globe. The data grew 4 percent 
from January 2021. 

Since 2015 fintech services have received rising 
awareness and use. Based on the EY Global Fintech 
Adoption Index (2019) research, the use of fintech 
services has reached 64 percent globally with most of 
the increase led by China and India with a utilization 
rate of 87 percent. Although there is increase in the use 
of fintech, it turns out that there are still individuals who 
do not know or do not know how to utilize fintech 
appropriately. As a result, there are still numerous 
instances of fintech misuse that result in losses for both 
customers and enterprises. 

Many studies have been undertaken utilizing the 
Technology Acceptability Model to examine the 
elements that impact the acceptance of fintech in light 
of this context (TAM). Fintech growth in a nation is 
mostly determined by the level of user acceptability, 
according to a number of past studies (Agarwal et al., 
2009; Ben Mansour, 2016; Sevenpri et al., 2020). 
Venkatesh and Davis (2000) state in TAM that the 
desire of a human to utilize technology is governed by 
two factors: the perception of utility and the perception 
of ease of use. In addition to gaining new clients, doing 
a TAM study on fintech can assist keep current ones 
happy (Shubhangi et al., 2020). To determine if prior 
studies are consistent or conflicting, it is necessary to 
look at the findings of previous researchers. Fintech 
acceptability factors need to be studied in more depth in 
order to create knowledge and answers. Although 

numerous comparable studies have been conducted, the 
author believes that no study has been done utilizing the 
bibliometric technique to examine the impact of the 
TAM variable on overall fintech usage choices. As a 
result, this study is unique in that it uses bibliometrics to 
create a map of various scientific articles related to 
fintech's Technology Acceptance Model (TAM). 

 

Research Objectives 

In light of this, the authors' approach in this 
paper is to look at how far fintech technology 
acceptance model (TAM) research has progressed and 
what suggestions can be made to those who are 
interested in seeing this area of research flourish. The 
following are the paper's research aims:1) To conduct a 
literature review and examine the growth of TAM in the 
fintech business, and to examine the extent of the 
development of Technology Acceptance Model (TAM) 
research in the fintech industry; 2) To review the Islamic 
perspective related to TAM in sharia fintech as well as; 
3) To provide recommendations that can be given to 
interested parties to encourage the development of 
fintech. Fintech's Technology Acceptance Model (TAM) 
analysis might theoretically benefit from this study's 
ideas and answers, as well as serve as a reference point. 
In terms of application, this study may serve as a 
spotlight for connected institutions to better 
comprehend and incorporate customer demands and 
perspectives. When it comes to legislation and 
advantages, as well as usability, fintech should be able to 
grow significantly based on the requirements and 
aspirations of consumers in the future. 
 

LITERATURE REVIEW 
Financial Technology in General and Sharia 

There are various definitions for financial 
technology (also known as "fintech"), but Bank 
Indonesia (2017) defines it as the use of technology in 
the financial system that creates new financial products, 
services, technology and/or business models that can 
have an impact on monetary stability, and/or financial 
system stability. As a result, Fintech is a blend of 
business strategies and cutting-edge technology that 
aims to activate, enhance, and disrupt the financial 
sector (Niswah et al, 2019). In the future, this financial 
technology breakthrough has the potential to provide 
secure, inexpensive, and accessible financial services 
(Singh et al, 2020). Financial technology's main goal is to 
attract customers by offering goods and services that are 
simpler to use, more efficient, and more open than 
those offered by traditional firms (Susilo et al, 2019). 

 Furthermore, as is the case with fintech in 
general, sharia fintech is defined as a combination and 
innovation in finance and technology that facilitates 
investment and transaction processes based on sharia 
principles (Yarli, 2018). That means, the most basic 
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difference between fintech in general and sharia fintech 
lies in the sharia principles used, for example related to 
the scheme or contract used when using fintech for 
transactions. Sharia fintech schemes that are well known 
are Peer to Peer Lending and Sharia Crowdfunding 
(Djawahir, 2018). 

Four kinds of financial technology have been 
identified by Bank Indonesia (2016): 

1. Crowdfunding and Peer-To-Peer (P2P) Lending 

This categorization is based on the platform's 
role as a meeting place for capital seekers and investors 
in the loan category. Information technology, 
particularly the internet, is utilized to facilitate lending 
and borrowing services quickly and conveniently. Using 
the online platform supplied by the financier, the capital 
provider (lender) and the capital seeker (borrower) will 
conduct the loan procedure. 

2. Market Aggregator 

Financial data is gathered by Market Aggregator 
from a variety of sources and then displayed to end 
users. Users will be able to more easily compare and 
choose the finest financial products using the obtained 
financial data. 

3. Risk and Investment Management 

For financial planners, this is a type of financial 
technology services that operate digitally. As a result, 
consumers will be able to organize their finances at any 
time and in any situation. 

4. Payment, Settlement and Clearing 

In order to make it simpler for customers to pay 
online, this service was created. Regulation No 
18/40/PBI/2016, issued by the Bank Indonesia, 
governs payment transaction processing. With this 
legislation, financial institutions will be able to assist the 
construction of payment system services that are both 
safe (in terms of efficiency and smoothness), efficient 
(in terms of smoothness and reliability), and dependable 
(in terms of safety and reliability). 

 

Technology Acceptance Model (TAM) 

Technology Acceptance Model (TAM) is based 
on the assumption that a person's response and 
perception of something will impact the person's 
attitude and conduct. TAM is an adaption of Theory of 
Reasoned Action (TRA) (Davis et al, 1998). When it 
comes to understanding how people use and receive 
information, the Technology Acceptance Model (TAM) 
provides a theoretical framework. TAM is able to 
foresee and embrace technology, and it provides the 
fundamental knowledge required to understand the 
elements that influence an individual's attitude (Niswah 
et al, 2019). 

There are two key aspects in TAM that decide 
whether or not a person plans to make use of 
technology: the perception of its utility and the 
perception of its ease of use. To put it another way: 

Perceived usefulness is the degree to which a person 
believes that using technology would increase 
performance. A person's idea that employing technology 
would make it simpler to execute a task is known as 
Perceived Ease of Use (PEOU) (Niswah et al, 2019). 

Figure 1: 

TAM model by Davis et al (1998) 

 
 

The Technology Acceptance Model (TAM) is 
based on the following: 

1. Perceived Usefulness 

A person thinks or believes that the employment 
of a given system may increase their job performance at 
a level known as Perceived Usefulness or Perceived 
Usefulness. People's productivity and job satisfaction 
might rise as a result of taking use of the advantages 
offered by modern information technology (Davis et al, 
1998). 

2. Perceived Ease of Use 

Hermanto and Patmawati (2017) claim that 
learning information technology is easier when it is seen 
as being easier to use. If information technology is 
simple to use and comprehend, consumers will have 
more faith in it. Users that rate a system highly on 
perceived ease of use do so because they are certain that 
the system will be easy to use (Davis et al, 1998). 

3. Attitude Towards Using 

No matter how a person feels about technology, 
his or her attitude will reflect how much acceptance they 
have for it. Perspective, emotional, and behavioral 
components are all part of the Attitude component. 
According to Davis et al. (1998), the idea of Attitude 
Towards Using in TAM refers to an individual's 
acceptance or rejection of the usage of a system to 
support their job. 

4. Behavioral Intention to Use 

When someone has a Behavioral Intention to 
Use, they are motivated to take action because they 
want to. Behavioral Intention, according to some 
sources, is the propensity of a person's behavior to 
continue using technology (Davis et al, 1998). 

5. Actual System Use 

Technology systems must be used in the real 
world, Davis et al (1998) said. The frequency and length 
of usage of an information technology may be used as a 
measure of real utilization. Interaction with technology, 
both in terms of total time and frequency, serves as a 
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proxy (Hermanto & Patmawati, 2017). 

 

Technology Acceptance Model (TAM) in Islamic 
Perspective 

In Islamic law, it is not sufficient to judge a 
company's use of financial technology solely on the 
basis of the benefits it provides to those who use it. 
According to a study by Hussin (2016), it is necessary to 
use a religious variable to determine the cost of a 
particular service in Islam. Several other studies, such as 
those by Al-Ajmi et al. (2019), Echchani & Azis (2012), 
and Saini et al. (2011), have demonstrated that religious 
beliefs influence the use of particular services. Adoption 
of fintech services is made easier through the integration 
of the TAM model and religious values. Furthermore, it 
is important to note that the importance of religiosity in 
the adoption of financial technology services must be 
recognized (Suhartanto et al., 2019). 

In Iskamto and Yulihardi (2017), Mehboob ul 
Hassan makes the case that religiusitas is a component 
of the teachings of the faith that can encourage 
individuals to engage with God, whether it be through 
human contact or through the surrounding natural 
world. According to Islamic tradition and the teachings 
of the Quran, a Muslim's level of religiusness is a 
determining factor in his or her success in the study of 
Islam. Finally, Sofha and Utomo (2018) explain that 
religiousness can be viewed from several perspectives, 
including one's understanding of, commitment to, 
practice of, and knowledge of, one's own religious 
beliefs and practices. Basri in Wardhani et al (2020), 
religiusitas is a type of agama that is practiced by one 
individual. In this case, the Technology Acceptance 
Model's religious component can serve as a foundational 
tenet. 

In addition, Shaikh et al. (2020) reveal that the 
use of financial technology, including Islamic financial 
services, is also influenced by other variables, such as 
consumer innovation (CI). Consumer innovativeness, or 
CI as it is referred to in this study, refers to the 
willingness of consumers to purchase new and different 
products and services when compared to their previous 
preferences and purchasing patterns (Shaikh et al., 
2020). As an additional benefit of this, users or 
customers who are innovative will be more likely to 
bring up ideas and concepts for new products, such as 
the Islamic fintech money transfer service. 

 

Previous Research 

The author explores several previous studies that 
support this research, including: Niswah et al. (2019) 
examines that fintech can increase millennial Muslim 
intentions to donate easily and almost all respondents 
know about fintech. This is also reinforced by research 
conducted by Afiful Ichwan (2020) by conducting a 
TAM analysis on fintech, it can be seen the factors that 
influence the decision of muzakki to pay ZIS on the 

application. Variables of age, perceived usefulness and 
social influence were found to be the main determinants 
of a person's behavioral intention to use fintech services 
(Singh et al., 2020). Then TAM can also find out the 
behavioral intentions of investors to invest in peer-to-
peer lending services which are influenced by the 
element of trust (Thaker et al., 2019).  

It is also mentioned in the research of Sevenpri et 
al. (2020) that the dimension of trust determines the 
perception of benefits, the perception of the ease of use 
of fintech peer-to-peer lending services and also the 
intention to use the fintech. Still discussing the trust 
variable, Haqqi et al. (2021) also used TAM to analyze 
technology acceptance factors and found that trust, 
benefits and convenience influence users to use fintech 
services while privacy awareness, financial risk and legal 
risk factors affect user trust. The results of the same 
study were also found in the study of Usman et al. 
(2020) that trust plays an important role in encouraging 
Muslims to use fintech in channeling philanthropy. The 
TAM analysis is also used by Perwitasari (2020) 
researchers to assess the perception of MSME 
acceptance of Fintech. It was found that the perceived 
usefulness (POU) and convenience (PEU) variables had 
an influence and played an important role on the 
intention of MSMEs to use Fintech services. 

Muslim customers' patronage of Islamic credit 
cards is predicted by Hussin (2016) through the 
integration of TAM and perceived religiosity and trust in 
a new e-commerce service in banking. TAM was used 
by Riza and Hafizi (2019) to examine Indonesian 
customers' attitudes toward Islamic mobile banking. The 
results of his research explain that all hypotheses used in 
TAM are supported, in the sense that from the 
consumer's point of view, Islamic mobile banking is an 
opportunity and a challenge for the Islamic finance 
industry. Research from Suhartanto et al (2019) 
examines the adoption of mobile banking in Islamic 
banks by integrating the Technology Acceptance Model 
(TAM) and Religiosity-Behavioral Intention Model. 
According to the findings of his study, the combination 
of the TAM model and the Religiosity-Behavioral 
Intention Model better explains why Islamic bank 
customers have adopted mobile banking. Furthermore, 
this research stresses the role of religion in the use of 
mobile banking. Other studies on Islamic fintech in 
Indonesia has been done by Haidar (2021) and also 
Khairunnisa & Syamlan (2021). 

 

RESEARCH METHOD 
Types and Sources of Data 

The data used in this study is in the form of 
research publications that have been published 
regarding the Technology Acceptance Model in Fintech. 
Data collection is done through searching for articles or 
journals indexed by Dimension, by typing the keyword 
"Technology Acceptance Model in Fintech", then 
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selecting journals or articles that are relevant to the 
research theme "Technology Acceptance Model in 
Fintech". For journal criteria that are filtered and 
processed in the software, only journals that are 
equipped with DOI. From the search results, there were 
44 journal articles published from 2018-2022, which 
were further grouped using Microsoft Excel 2010. The 
trend of publication development on the theme 
"Technology Acceptance Model in Fintech" was 
analyzed using VOSViewer software, a program 
developed to create and look at the bibliometric map. 
These journals can be accessed or obtained online 
through various online journal websites. 

 

Method 

This study uses a descriptive qualitative 
approach with meta-analysis and a descriptive statistical 
literature study of 44 journal publications. Meta-analysis 
is a method that integrates previous studies related to 
certain topics in order to evaluate the results of existing 
studies (Darmawanti & Suprayogi, 2020). Qualitative 
research methods are based on the philosophy of 
postpositivism. In addition, the qualitative method is 
also called the constructive method, because in the 
research process scattered data will be found which are 
then constructed in a theme that is easier to understand 
and meaningful (Sugiyono, 2019). According to 
Sugiyono (2019), the triangulation data collection 
technique used in this study is a data collection 
technique that combines various collection techniques 
and existing data sources. The sampling technique used 
is a purposive non-probability sampling method where 
the purpose of the purposive sample is to understand 
certain information. 

The sample used for this study is divided into 
two types, namely, the quota sample is a sample that is 
determined based on certain categories or quotas and 
describes the dimensions or proportions that exist in a 
population, and the judgment sample where the sample 
selection is based on certain criteria or research 
objectives that want to be studied. achieved (As-
Salafiyah, et al., 2021). The criteria referred to in this 
study are 44 journal publications with the theme 
"Technology Acceptance Model in Fintech" from 2018-
2022. Some bibliometric research on the topic of 
Islamic economics and finance, for example, has been 
carried out by Srisusilawati et al., (2021), Rusydiana 
(2021), and Laila et al., (2021). 

 

RESULT AND DISCUSSION 
Result 

Scientific outputs, such as articles, publications, 
citations, patents and more, are calculated and 
statistically analyzed by bibliometricians. Reporting on 
bibliometric development, the report provides 
information on the database used to construct 

bibliometrics and the primary indicators employed. This 
section will give a visual mapping chart from 44 
published papers on "Technology Acceptance Models in 
Fintech" in order to examine the outcomes of the meta-
analysis. As a consequence of the mapping analysis, 
keywords and other essential or unique phrases found in 
specific articles serve as the foundation for the mapping 
process. Mapping is a method for identifying the many 
components of knowledge, as well as their 
interrelationships, dynamics, and interdependencies. 
Science mapping is a visualization technique that is 
closely linked to bibliometrics. Visualization is 
accomplished by creating landscape maps that may 
show scientific concepts in a way that is easy to 
comprehend (Royani, et al., 2013). Network 
visualization findings from 44 word map journals 
pertaining to FinTech's technology acceptance model 
can be seen below. 

 

Bibliometric Author Mapping 

Our next step is to locate researchers that have 
published research in the field of technology acceptance 
models in the financial sector using VOSViewer. Figure 
1 below shows that the more yellow dots appear, the 
more journals the author has written on the subject at 
hand. 

Figure 2: 

Bibliometric Author Mapping 

 
It's easy to see that the amount of yellow map 

dots indicates how many objects are linked to each 
other. So, it's because there's a visible item on the 
cluster density display (yellow). As a result, focusing on 
the brightly colored items for examination in this 
section is critical for getting a sense of the overall 
structure of the bibliometric map. The writers who have 
published a large number of their works may be 
deduced from the map. 

As a result, each researcher or writer has a 
unique style when it comes to putting together and 
distributing their work. The density of the author 
clusters is influenced by the presence of single writers or 
co-authors. A higher cluster density among fintech 
researchers is associated with more publications on the 
topic of the Technology Acceptance Model as 
compared to authors with a lower cluster density. The 
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findings of this study may serve as a guide for future 
researchers in selecting which authors should be picked 
who satisfy the standards for technology acceptance 
model analysis in fintech and have undertaken 
significant research in this sector. 

These findings are based on a review of all 
journal articles dealing with fintech and the Technology 
Acceptance Model (TAM), both related and unrelated, 
as seen in the density map above. Many clusters are 
arranged according to the author (can be seen in the 
yellow circle). In the field of bibliometric mapping-
based technology acceptance model (TAM) analysis, 
Yanuar and Yanuar are two of the most well-known 
writers. 

 

Bibliometric Keyword Mapping 

 Technology Acceptance Model (TAM) on fintech 
is explored in this part via a visual mapping of research 
articles. Key phrases often used in fintech literature, 
such as the Technology Acceptance Model (TAM), may 
be traced back to the keyword mapping findings. Figure 
3 illustrates the results of the keyword mapping network 
visualization. 

Figure 3: 

Bibliometric Keyword Mapping 

 

 
 There are three clusters of terms that occur often 
in scientific papers related to "Technology Acceptance 
Model (TAM) in Fintech" during the past five years, as 
shown in this map. 

a. Cluster 1 in red consists of 10 keywords: 
acceptance. behavioral intention, electronic 
money, factor, fintech, intention, technology 
acceptance model, and use. 

b. Cluster 2 in green consists of 10 keywords: 
attitude, e-money, ease, effect, interest, 
perceived ease, perceived usefulness, 
perception, significant effect, and usefulness. 

c. Cluster 3 in blue consists of 7 keywords: e-wallet, 
perceived risk, positive effect, risk, tam and 
trust. 

 Color-coded circles indicate which of the three 
clusters the keywords are part of, as seen above. Data 
from the last five years may be utilized to identify 

keyword trends. There are a number of terms that 
appear often in scientific articles that are the focus of 
this investigation. Increasing the number of keywords 
will result in a broader and more encompassing circle. 
Keywords may be linked to one other through the 
connection between their binding lines. 

 

DISCUSSION 
 Research conducted by other authors shows that 
perceived usefulness and perceived ease of use influence 
consumer decisions when it comes to using fintech. 
Improved services and product innovation are possible 
by using TAM fintech. MSMEs, which are considered a 
significant milestone in Indonesia's economy but have 
not yet tapped into the potential of fintech as an 
alternative capital, can be encouraged to use the 
technology by providing detailed information about the 
products, how to use technology, and how easy it is to 
use the features on the fintech, according to research 
conducted by Perwitasari (2022). It's also possible for 
stakeholders to conduct educational programs on the 
use of financial technology (Khadijah et al., 2022) and 
strengthen regulations to ensure user safety and 
convenience (Suyanto & Kurniawan, 2019). Fintech 
applications that are easy to use, useful, and reliable 
have an impact on technology acceptance factors, as 
well as innovative features (Harris Stewart & Jan 
Jurnens, 2018; Sevenpri et al., 2020). In their research, 
Singh, et al (2020) stress the importance of considering 
both traditional behavioral attributes and key 
technological attributes when deciding whether or not 
to use a fintech service. 

 TAM model and religiosity should be integrated 
in the adoption of fintech services from an Islamic 
perspective, as it will provide a more complete 
explanation of the adoption. In addition to the benefits 
and ease of use that users perceive, it is felt that 
(Suhartanto et al., 2019). According to research 
conducted by Al-Ajmi et al. (2019), Echchani & Azis 
(2012, Saini et al.) religion plays a role in influencing the 
acceptance of certain services. 

 Fintech service providers can use the Technology 
Acceptance Model (TAM) to better understand and 
integrate the needs and perceptions of their customers 
(Singh et al., 2020). Service providers can target users 
independently of gender and considering age, for 
example those aged 40 years and over place greater 
emphasis on security. Privacy awareness, financial risk 
and legal risk factors are indicators that must be taken 
into account by fintech companies, because these can 
affect user confidence in using fintech services (Suzianti 
et al., 2021). 

 The strategy carried out by fintech companies 
using TAM can make it easier to read opportunities and 
user needs (Niswah et al., 2019). So as to improve 
financial services to make it easier for users to take 
advantage of fintech. According to Juliansa et al (2021) 
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innovating and promoting community-friendly fintech 
can prevent inequality, so that fintech users are not only 
focused on certain groups, which in turn financial 
inclusion will also increase along with the increasing 
offer of convenience and use of fintech services. 

 The opportunities according to the Islamic 
perspective include the rapid development of the sharia 
economy, making innovation in the fintech world more 
widespread, the increasing number of Muslim 
populations, especially in Indonesia, which is a country 
with a majority of Muslims and at least 64 percent of 
them are still unbanked, can increase the number of 
potential users. fintech, as well as support from the 
government can be seen from the DSN MUI fatwa and 
sharia fintech regulations which are in the process of 
being worked on, creating opportunities to innovate in 
sharia fintech (Djawahir, 2018). 

 Fintech's TAM (Technology Acceptance Model) 
has been the subject of a number of research, and the 
findings of those studies have been summarized below. 
There are several studies that focus on the advantages 
and disadvantages of using financial technology. In the 
light of fintech's existence, there are a number of issues 
that need to be addressed. Since the integration of 
fintech service innovations with customer demands via 
the Technology Acceptance Model (TAM) presents 
several obstacles, solutions and suggestions are required 
to address these issues (TAM). Difficulties and 
suggestions described in the table can be seen in the 
appendix. 

 

CONCLUSION 
This study aims to determine the extent of the 

development of financial technology, based on the 
results of grouping several types of documents on the 
subject of this study, with Dimension indexed journals 
from 2018-2022 as many as 44 journal articles. 
Bibliometrics show that a fairly large cluster density 
indicates that they publish more research with the theme 
of Technology Acceptance Model on fintech compared 
to other authors who have a lower cluster density. The 
author who most often discusses this theme is Yanuar. 
Furthermore, regarding the development map of the 
Technology Acceptance Model, it is divided into 3 
clusters: Cluster 1 consists of 10 keywords, Cluster 2 
consists of 10 keywords, and cluster 3 consists of 7 
keywords. 

Interesting findings in the form of Technology 
Acceptance Model (TAM) in fintech are: 1) Perceived 
Usefulness and Perceived Ease of Use have an influence 
on consumer decisions in adopting fintech. 2) The use 
of Fintech and the presence of fintech shows several 
challenges that need to be overcome, including that 
Fintech SMEs are still not maximally used as an 
alternative source of capital, due to the limited 
knowledge of SMEs on the use of fintech applications. 
Risk perception and trust need to be considered in 

increasing public interest, privacy awareness, financial 
risk and legal risk factors are also indicators that must be 
taken into account. 3) The Islamic perspective on the 
Technology Acceptance Model in fintech is still limited 
to religiosity. Where, in this case religiosity is an 
important thing needed in the analysis of the acceptance 
of a service. 

Recommendation 

The recommendations that the authors put forward 
include: 

1. For stakeholders, it is important to provide 
detailed information regarding fintech services, 
understand and integrate consumer needs and 
perceptions carefully. Such as designing the 
appearance of fintech applications that are easy 
to use, useful and reliable as well as innovating 
with the features they have. 

2. For regulators, they can make the right policy 
decisions related to the security of fintech user 
data by strengthening existing regulations. 

3. For the competent authorities (OJK), make or 
clarify regulations related to fintech, especially 
in the separation of regulations between 
conventional fintech and sharia fintech, 
considering the increasingly rapid development 
of the sharia economy, as well as increasing 
public interest accompanied by increasing 
awareness of halal living. And regulations 
related to the security and convenience of 
MSMEs in utilizing fintech. 

4. For further researchers, they can narrow or 
expand the variables raised and focus their 
research on one type of Islamic fintech or 
conventional fintech with crowdfunding, peer-
to-peer models and so on. Using other methods 
or approaches that are relevant to the research. 
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APPENDIX 
 

Table 1:  
Challenges and Strategies 

 

Financial Technology (Fintech) Challenges 
Based on the TAM Approach 

Recommendations/Strategy 

Perceived Usefulness and Ease of Use have an 
impact on customers utilizing Fintech to pay Zakat 
(ZIS), Infaq (INF), and other necessities such as in 
Paytren, Go-Pay, Dana, etc. 
 
 
 
 
 
 
 
 
 
 
 
 

 

Fintech services need to be improved and 
innovative in order to develop Perceived Usefulness 
and Perceived Ease of Use. 

a. Use possibilities to enhance financial 
services to make it simpler for customers to 
use fintech both in their daily lives and in 
their professional endeavors. 

b. Companies with workers must implement 
regular zakat payment systems or deduct 
zakat directly from employee paychecks in 
accordance with the agreement, as far as 
zakat requirements are concerned. 

c. Working with Islamic social organizations 
and Fintech firms to boost the amount of 
money raised for social funds. 

d. On social media, promote Fintech services 
for digital zakat payments by highlighting 
the benefits of using digital services to pay 
zakat (Fintech). 

Fintech SMEs are still not maximally used as an 
alternative source of capital, due to the limited 
knowledge of SMEs on the use of Fintech 
applications. Nevertheless, MSMEs have the 
intention of using Fintech services. 

Fintech firms must spread information on how to 
utilize Fintech, as well as the advantages and 
simplicity of doing so. They must also give specific 
instructions on how to do so. It is possible for 
Fintech businesses or other stakeholders to 
undertake effective and efficient training and 
coaching on the usage of digital services (Fintech). 
Fintech laws from the OJK are also required in 
order to ensure the safety and comfort of MSMEs. 
It is hoped that this will encourage more small and 
medium-sized businesses (SMEs) to adopt Fintech. 

Risk perception and trust need to be considered in 
increasing people's intentions to use Fintech 
services. 

In this case, Fintech companies need to increase the 
benefits and security of Fintech services, prioritize 
the perceptions of users of Fintech services, 
promote Fintech services through Roadshows, 
Workshops, Seminars and others, and understand 
and integrate consumer needs and perceptions 
carefully. 
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Fintech companies need to pay attention to the 
target market of the Fintech services they provide, 
data security and the appearance or design of 
Fintech services are also important points that need 
attention. 

Some things that need to be done by Fintech 
service providers in this regard include: 

a. Consider traditional behavioral attributes 
(ease of use, usability, and perceived social 
impact) and identify key technological 
attributes (security and responsiveness) that 
influence customer decisions to adopt 
FinTech services. 

b. Targeting users independently for example 
by age. 

c. Promoting community-friendly Fintech 
applications so that inequality does not 
occur and is not focused on several groups. 

d. Fintech incubators and/or banks give 
consumers confidence in the benefits of 
using Fintech. 

e. Protects private data that is confidential 
and increases security in applications. 

f. Designing the appearance of fintech 
applications that are easy to use, useful, and 
reliable, innovating with the features they 
have. 

Privacy awareness, financial risk and legal risk 
factors are indicators that must be taken into 
account by Fintech companies, because these can 
affect user confidence in using Fintech services. 

Stakeholders must improve services and regulators 
can make appropriate policy decisions regarding the 
security of fintech users. Consumer protection 
strategies against security threats and financial losses 
are the highest priority for improvement. 

Public awareness and knowledge regarding sharia 
fintech is still low, qualified human resources in the 
field of sharia economics are still lacking, the 
synergy between sharia banking and social 
institutions engaged in the people's economy is still 
weak. 

Increasing literacy through empowering consumers 
so that they can take advantage of appropriate 
financial products and services in order to achieve 
sustainable financial prosperity. Banks and other 
financial institutions must support the existence of 
fintech, especially sharia fintech to achieve 
sustainable financing. 

 


